
 
People 
Communities in the Cornwall AONB live entirely outside the main towns, within villages, hamlets and scattered farmsteads, dispersed 
throughout the landscape. It’s a mixed picture for communities in the AONB with areas of extreme wealth and also extreme deprivation. 
Second home ownership is a huge issue and the continued viability and prosperity of small rural communities is a real challenge. Many of the 
communities within the AONB have their roots in the primary economic sectors of farming, forestry, mining and fishing, although the main 
economic activities within the AONB are now tourism and retail. The special landscape of the Cornwall AONB is a key driver of Cornwall’s 
economy and the star attraction for Cornwall’s visitors.  
 
The Cornwall AONB has a rich culture, both past and present that contributes greatly to local distinctiveness. The stunning landscapes of the 
AONB are celebrated in the works of authors like Winston Graham, the poetry of Betjeman, the sculptures of Hepworth and the fascinating 
performances of ‘Miracle’ and other theatre companies in amazing locations like the unique Minack Theatre. 
 
The food and drink sector has undergone a real renaissance over the last few years. The Cornwall brand is synonymous with quality and 
supplies high end markets in Cornwall and further afield. The Cornwall brand is built on the natural beauty of Cornwall as a place and more can 
be done to enable the AONB designation to support this and add value to Cornish products. 
 
There is considerable opportunity to make the landscapes of the Cornwall AONB work a bit harder to support community prosperity, in ways 
that can still enhance the AONB. For example the woodlands of Cornwall AONB that are currently in need of better management provide an 
ideal opportunity to upskill, train and create jobs. The high quality landscapes of the AONB present a fertile ground to grow strong, circular 
economies and provide a key resource to increase the health and well-being of all of Cornwall’s communities. 
 
John F Kennedy, in his inaugural speech as US president said, "Ask not what your country can do for you; ask what you can do for your 
country." The Cornwall AONB is not a country, but it does need investment of both money and time. It’s vital to encourage volunteers to take 
on the much-needed management of place - benefiting people by improving health and well-being. In addition, there is a huge opportunity to 
encourage investment from the business sector in the fabric of place, in order to support a robust and sustainable economy into the future. 

 
 



People 
 

7. Vibrant communities – Effective demonstration that people’s needs can be met fully, in sustainable ways that can enhance natural 
beauty, particularly how affordable housing can be accommodated through a good understanding of landscape capacity and high 
quality design. 
 

8. Health and happiness - Increased use of the AONB landscape to improve levels of physical and mental health, increase skills and 
confidence and decrease health inequalities and isolation, utilising volunteering opportunities within the AONB. 
 

9. Inspiring culture - Greater awareness, promotion and celebration of the culture of the AONB as an integral part of the protected 
landscape and a better understanding of its economic and social value. 
 

10. Providing Prosperity – To ensure the Cornwall AONB is a natural place for growth through: 

 Increased emphasis on and development of circular economies  

 Improved support for AONB Businesses e.g. planning support, funding and marketing advice 

 Better promotion of the Cornwall AONB and use of the protected landscape as a marketing tool, to achieve a higher value product 
and improve competitiveness 

 Increased social and capital investment in the protected landscape  

 
Q4.  Do you agree with the People aims as outlined on page 17?  (please check/tick a box below) 

 Strongly disagree 
1 2 3 4 5 6 

Strongly agree 
☐ ☐ ☐ ☐ ☐ ☐ 

  

Reasons/suggestions for improvement 

 

 

 

 

  


