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Promoting Prosperity 
The core guiding principle of the Local Enterprise Partnership’s Strategy to 20201 is that “The culture, communities and environment of 

Cornwall and Isles of Scilly will remain special and unique”. This recognises that Cornwall’s landscape and local distinctiveness directly 

underpins the economy of Cornwall. Landscape is Cornwall’s Unique Selling Point and the Cornwall AONB is its jewel in the crown. Cornwall’s 

landscape can work harder to add value to businesses in Cornwall. Valuing and investing in landscape is essential to the success of Cornwall 

PLC’s long-term future.  

 

The rural economy makes a huge contribution to the economy and business structure of Cornwall. A Cornwall Development Company report in 

2012 showed that Cornish agriculture, food and drink is becoming increasingly important, accounting for almost 30% of all jobs in the county. 

At the time of the report, this was double the national average, and equated to at least 63,700 jobs across the supply chain. Turnover of the 

combined industries reached at least £1.4bn in 2010 and accounted for about 18% of Cornwall and the Isles of Scilly’s economic output.  
 
 

Maps and Figs 

Required figs and maps 

Environmental Stewardship 
Old schemes still running HLS, ELS 
Countryside Stewardship Agreements 
Woodland grants Scheme 
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 “The natural place to grow great business: Economic Growth Strategy for Cornwall & Isles of Scilly2012 – 2020”  – The Cornwall and Isles of Scilly Local 

Enterprise Partnership 



PP1 Reinforce the link between a high quality, culturally distinct landscape and a prosperous and sustainable economy. Develop a clear 
understanding of the true value of the AONB landscape to Cornwall’s economy.  CC1; IN1; RCC2; NH8; IC7 
 
PP2 Effectively network rural businesses and provide support so that those businesses that locate in the Cornwall AONB because of the 
outstanding landscape can be competitive and do not become isolated.  NH4 
 
PP3 Promote the use of traditional and modern land management techniques e.g. Cornish Hedging and heritage restoration/ management/ 
construction sectors in providing education and training and job opportunities. PP3 
 
PP4 Promote an approach to sustainable economic development and environmental growth in the Cornwall AONB using the principles of 
circular economics.  HH6 
 
PP5 Invest in renewable energy technologies that have multiple benefits (such as community renewables and those which provide local 
employment) and that can be accommodated within the sensitive landscapes of the AONB.  MD12; VC5 
 

PP6 Develop high value, sustainable markets for those business sectors that utilise the AONB landscape and coast and contribute to its 
special local distinctiveness through appropriate development, investment and promotion. IN4 & 8; MD15; HH6; IC3 & 5 

 Farming,  

 Food and drink, 

 Forestry,  

 Fisheries, 

 Tourism, 

 Outdoor recreation, 

 Creative,  

 Marine. 

 
PP7 Increase the profitability of sustainable small to medium scale rural businesses, food producers and family farms whose operations 
enhance the landscape, particularly by enabling access to Countryside Stewardship and EU LEADER and Structural Investment Funds. IN4 
 



PP9 Provide continuity of farming, food production and forestry within the AONB, giving assistance to young land managers and new 
entrants, encouraging co-operation and ensuring adequate skills and training to manage viable businesses.  
 
PP10 Sustainably manage of recreational, commercial and operational activities such as boating, shellfisheries and dredging in AONB 
estuaries and at the coast.  IN8 
 
PP11 Invest in and manage AONB harbours as focal points for sustainable fishing and maritime activity that enhance coastal character, 
ensuring the sustainable management of fish stocks for the long term benefit of the inshore fisheries.  IN8 
 
 PP12 Promote a sustainable approach to the development of the tourism industry that cares for the landscape, environment (including 
biodiversity, heritage and natural resources) and communities upon which the industry depends, providing a model for future development of 
the sector.  CC12 
 
PP13 Communicate the special qualities of the AONB and support the sensitive marketing of the AONB by local tourism organisations and 
businesses to increase competitiveness.  PP6 
 
PP15 Value the protected landscape as a key asset within tourism management in Cornwall and ensure connectivity with culture, heritage 
and sustainable tourism and that this is reflected within a future Cornwall Tourism Strategy.  
 

Q15.  Do you agree with the Promoting Prosperity Policies PP1 – PP15 on pages 50-52?  (please check/tick a box below) 

 Strongly disagree 
1 2 3 4 5 6 

Strongly agree 
☐ ☐ ☐ ☐ ☐ ☐ 

  

Do you have any suggested changes/additions?  Please give your reasons 

 

 

 

 

 


