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Inspiring Culture 
The word ‘culture’ derives from the Latin, ‘cultura’ meaning 'growing, cultivation’. In late Middle English the sense was 'cultivation of the soil' 
and from this (early 16th century), arose 'cultivation’ (of the mind, faculties, or manners'). Cornwall’s culture, like the derivation of the word, 
springs from the soil, rooted in landscape – a product of place and people’s perception and experience of place. Cornwall’s culture has breadth 
and depth, from the novels of Du Maurier, to the exploits of Poldark, Winter Woods with Rogue Theatre at Tehidy and the internationally 
acclaimed performances of Tristan and Yseult by Kneehigh Theatre. Cornwall’s distinctive culture connects people to landscape and must be 
nurtured, cherished, supported and celebrated. 
 
 
IC1  Promote physical and intellectual access to the historic environment within the AONB, working with education providers and venues to 
promote the historic environment and deliver opportunities for lifelong learning. NH6 & 7; PP3 
 
IC2  Support the work of the Cornwall and West Devon Mining World Heritage Site (WHS) Partnership in the management, interpretation 
and celebration of the mining heritage of the AONB. NH11 
 
IC3 Raise awareness of and celebrate the historic arts and literature of the AONB and support the current cultural sectors of creative arts, 
performance and media that celebrate and enhance the character of the protected landscape. NH6 & 7 
 
IC4  Promote community festivals, fairs and other events and initiatives, which celebrate and enhance local distinctiveness and sense of 
place. 
 
IC5 Sensitively promote the cultural distinctiveness of the protected landscape, in order to give Cornwall a marketing edge. 
 
IC6  Promote the use of the Cornish language both spoken and written and wherever possible and practical use Cornish on interpretive 
material such as signs within the protected landscape.  
 
IC7  Both old and more recent cultural practices within the AONB play a key role in supporting Cornwall’s cultural identity. Seek to better 
understand the economic significance of this ‘cultural capital’ and invest in its long-term conservation. For example 

 Traditional farming practices e.g. moorland farming. 



 Traditional oyster fisheries.  

 Surf breaks, e.g. Praa Sands, Daymer Bay, Sennen, Harlyn and Constantine. 

 Local food and drink produced in and around the AONB e.g. Helford Apple Juice, Camel Valley Wine, Polgoon Vineyard, Cornish 
Sea Salt and the Cornish Seaweed Company. 

 Small fishing harbours e.g. Cadgwith, Boscastle, Port Isaac, Sennen, Mullion and Porthscatho. 

 Our ferries and water transport system e.g. King Harry Ferry, Cremyll Ferry and Bodinnick Ferry.  
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Q14.  Do you agree with the Inspiring Culture Policies IC1 – IC7 on pages 48-49?  (please check/tick a box below) 

 Strongly disagree 
1 2 3 4 5 6 

Strongly agree 
☐ ☐ ☐ ☐ ☐ ☐ 

  

Do you have any suggested changes/additions?  Please give your reasons 

 

 

 

 

 


